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Decoding CEO affinity to Adventure
Travel
2023-24

A survey across top CEOs in India
An Aquaterra Adventures Report
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WHAT ASPECTS OF
ADVENTURE TRAVEL
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Over 80% of CEQO’s
look for a company
that can give them
the confidence to
travel as they venture
out of their comfort
zones. For most
CEQ’s safety and
expertise is of utmost
iImportance

WHAT DO CEO’S
LOOK FOR WHEN
THEY CHOOSE
ADVENTURE TRAVEL
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. _— Most CEO’s in India aspire
Source: Aquaterra Adventures Report: Decoding CEO affinity to

adventure travel

to travel once a year on an
Adventure Experience
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DO CEO’S THINK TEAMS SHOULD
EXPERIENCE ADVENTURE TRAVEL
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Leadership lessons Great Leveling across Team building Collaboration and better
multiple levels of working expereince
management

Adventure travel offers a great levelling across multiple
leadership tiers and hence CEQO’s believe its a great tool for
future leadership building

Source: Aquaterra Adventures Report: Decoding CEO affinity to adventure travel




RISK- EFFORT - UNKNOWN

Inherent Risk, Effort And the beauty of
the Unknown are critical aspects of
adventure travel that appeal to most
leaders. The enjoyment and
excitement of adventure travel is
derived in part from the inherent risks
incurred by travel and activity beyond
the accepted safety of life at home or
at work and that these inherent risks
contribute to such enjoyment. In all
activities, there is effort and the result
at times, unknown.

Source: Aquaterra Adventures Report: Decoding CEO
affinity to adventure travel
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ATTRIBUTES OF

ADVENTURE TRAVEL
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